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ABSTRACT

This study investigated the differences in eating behaviors based on long-form Mukbang viewing and the frequency of
exposure to Mukbang short-form content among 454 healthy adults in their 20s and 30s. The participants were categorized
into a long-form Mukbang viewing group (67.2%) and a non-viewing group, and further classified into four groups according
to their daily short-form exposure: 0 times (14.5%), 1~2 times (45.6%), 3~10 times (32.6%), and >11 times (7.3%). The
long-form viewing group showed higher frequencies of eating delivery food or dining out, and a larger proportion of
participants who ate alone or with family members, compared to the non-viewing group. In addition, high exposure to
short-form Mukbang content (=11 times/day) was associated with stronger preferences for fast food and instant foods, as well
as increased consumption of sugar-reduced beverages. These findings suggest that frequent Mukbang exposure may be linked
to less desirable eating patterns, including greater consumption of delivery food or dining out, stronger preferences for fast

and instant foods, and imitative eating behaviors.
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Table 2. Viewing behaviors of the Mukbang-watching group
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Table 1. Mukbang viewing status and the frequency of
exposure to Mukbang contents

Variables Categories n(%)

No 149(32.8)
Long-form Mukbang viewing status
Yes 305(67.2)

<2 136(44.6)
Frequency of exposure to long-form
3~10 .
Mukbang contents (times/day) 136(44.6)
>11 33(10.8)
0 66(14.5)

Frequency of exposure to short-form 1~2 207(45.6)

Mukbang contents (times/day) 3~10 148(32.6)
>11 33( 7.3)
Total 454(100.0)

{1

Of

= 51F 23] olat W 3~103|7} 22t 44.6%(136%) = 1+
ERdth £=Z wv 229 3% w& WEE 03 14.5%
(66™), 1~23] 45.6%(207'8), 3~103] 32.6%(1487), 113]
oldol 7.3%(33%)= sk 1~23]7F 7 =3UTh
Sk A TS UFeZ AA Hixe| wel A1 deE
BA%F AFE Table 20 A8k 2k 1A 7]719] 2
9 FOiEO] 87.5%(267H)E 7Y =gton theo= TV
7.9%(24%8), FAFE 4.6%(147) ol ATh HW A1H vl Ao
e F587} 793%0242%) 2 7P o, oo g TV
223 10.2%((317), AR BE 3.6%(117) T2 YE}
wok H A wiAlE B W A REE =55 N

Frequency of exposure to long-form

Total Mukbang contents (times/day)
Variables Categories PP
(n=305) <2 3~10 >11
(n=136) (n=136) (n=33)
Device
TV 24( 7.9V  10( 7.8) 9( 6.6) 3( 9.1)
Computer 14( 4.6) 4( 3.1) 6( 4.4) 3(9.1) 0.300
Mobile phone 267(87.5) 114(89.1) 121(89.0) 27(81.8)
Viewing Media
tools
TV program 31(10.2) 17(13.3) 10( 7.4) 2( 6.1)
Live broadcast 11( 3.6) 2( 1.6) 6( 4.4) 1( 3.0) .
0.001
Youtube (except for live broadcast) 242(79.3) 103(80.5) 112(82.4) 23(69.7)
All three (TV program, Live broadcast, Youtube) 21( 6.9) 6( 4.7) 8( 5.9) 7(21.2)
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Table 2. Continued

- Hn7 HOFA o} EHEELERE

Frequency of exposure to long-form

Total Mukbang contents (times/day)
Variables Categories p°
(n=305) <2 3~10 >11
(n=136) (n=136) (n=33)
I feel the desire to eat during or after watching 374099 3541 0% 38408 4.240.6° 0.000°"
Mukbang contents.
Eating I tr?/ coc?klng or purchasing and eating the food I 34409 3240.9° 3.641.0° 3.840.7° 0.000°"
behaviors  hoticed in a Mukbang later on.
after I haven eaten food or snack outside of regular
ewing? . 2.7+1.1 2.6+1.1° 29411 3.0+L1° 0.036"
viewing”  eals due to watching Mukbang contents.
I actually eat food during or after watching 2.6+1.0 2.5+0.9% 2.7£1.0° 3.1+1.0° 0.015"
Mukbang contents.
To make leisure time more enjoyable 2.3+0.8 2.1£0.9° 2.5£0.7° 2.5+0.8° 0.000""
To experience vicarious satisfaction from specific 2.040.7 1.840.7° 5 1407 22408 0.000°"
foods
VieWin% To gain information about food 1.9+0.8 1.8+0.8 2.0+0.8 2.140.9 0.213
motives
To get help with choosing meal option 1.9£0.8 1.8+0.8" 1.9£0.9® 2.2+0.9° 0.036"
To feel like eating together during meals 1.6+0.7 1.4+0.7 1.6+0.8% 1.9+0.9° 0.003"
To communicate with others 1.3£0.6 1.2+0.5 1.4+0.6 1.3£0.6 0.139
Y n(%).

2)

3 3-Point scale was used from 1 (disagree) to 3 (agree).

Y Mean+S.D.
5)

9 x* test or one-way ANOVA " p<0.05, ™ p<0.01,
W wjAle] S Mol YR TV Zeag,
RO ojA) REE AP ATH Bl &l ok felat 3
ATHp<0.01). 2 1B F HAFAHE WY AH
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27 =54, e s 5 4o tE diewnEE ¢
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5-Point scale was used from 1 (very disagree) to 5 (very agree).

Different superscript letters indicate significant differences among groups (Scheffe’s post hoc test, a<b<c).
™ p<0.001.
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Table 3. General characteristics and body measurement according to Mukbang viewing status
Long-form Mukbang Frequency of exposure to
Total viewing status short-form Mukbang contents (times/day)
Variables Categories B p? 2
(n=454) Yes No 0 1~2 3~10 >11
(n=305)  (n=149) (n=66) (n=207)  (n=148) (n=33)
Male 224(49.3)") 142(46.6)  82(55.0) 44(66.7)  102(49.3) 63(42.6)  15(45.5) .
Gender 0.090 0.013
Female 230(50.7) 163(53.4) 67(45.0) 22(33.3) 105(50.7) 85(57.4)  18(54.5)
Age 20~29 238(52.4) 145(47.5)  93(62.4) 0.003" 40(60.6)  104(50.2)  75(50.7)  19(57.6) 0,440
(year) 30~39 216(47.6) 160(52.5)  56(37.6) 26(39.4) 103(49.8) 73(49.3)  14(424)
Student 96(21.1)  59(19.3)  37(24.8) 23(34.8) 41(19.8)  26(17.6) 6(18.2)
Full-time
housewife 21( 4.6) 18( 5.9) 3( 2.0) 1( 1.5) 10( 4.8) 9( 6.1) 1( 3.0)
Job Office worker ~ 230(50.7)  158(51.8)  72(483) (qp3* 31(47.0) 107(51.7) 78(52.7) 14(424) (64
Self-employment  19( 4.2) 15( 4.9) 4( 2.7) 2( 3.0) 8( 3.9) 6( 4.1) 3( 9.1)
No job 54(11.9)  39(12.8)  15(10.1) 1( 1.5) 26(12.6) 22(14.9) 5(15.2)
Others 34(7.5)  16( 52)  18(12.1) 8(12.1)  15( 72) (47 4(12.1)
Monthly <1,000 148(32.6)  96(31.5)  52(34.9) 22(33.3) 72(34.8) 41(27.7)  13(39.4)
income 1,000~3,000 188(41.4) 124(40.7)  64(43.0) 0.417 27(40.9) 85(41.1) 65(43.9) 11(33.3) 0.778
(1,000 won) >3,000 118(26.0)  85(27.9) 33(22.1) 17(25.8) 50(24.2)  42(28.4) 9(27.3)
1 100(22.0)  67(22.0)  33(22.1) 17(25.8) 41(19.8) 31(20.9) 11(33.3)
Number of 2 96(21.1)  74(24.3)  22(14.8) . 10(15.2) 44(21.3)  37(25.0) 5(15.2)
household 0.002 0.077
members 3 101(22.2)  75(24.6)  26(17.4) 10(15.2) 42(20.3)  41(27.7) 8(24.2)
>4 157(34.6)  89(29.2)  68(45.6) 29(43.9) 80(38.6)  39(26.4) 9(27.3)
Y n(%).
D ¥ test © p<0.05, " p<0.01.
24.8%% Y Aol 19.3%H T} ol o3k 2ol & Bl Uh(p<0.01). BIQl 2JAF FRE of B2 i A TelA &2t
THp<0.05). 74 = = ARl 28] 7 BlEak 3 AAtkeir g 75t @7 AAlkske 1% =on, i H|
A 7HF HlEe] i vA T EG =3k, | BAI el AP RelM A B FRel A AAkske HlEC] 40.3%=
A 490 717 v gol g AF TS ok AR AolE B Y NPT neuun Fob fAR AolE H5
ATHp<0.01). $3F = Frl= =& R wE 54 5 (p<0.001).
I Z BHF 3~103], 113] o)<l ¥l&o] o/l i?ki SE W Rz v F YEgd b2 AEd 54 F )
s MEA) S o] HHON 667z o8l 1 8 8 L ) S SR d W) B 3-10d],
W} o} fol@ 2ol & HATH(p<0.05) 113] o9l A% 3 3-43) W2 24 D 94 ol v e
o] zyz} 304%, 33.3%% =3kal, sHF 1~23], 03191 745 Hl
3. get A|Fo]| mE AlGat o o2 9 gn% a1 @ v 8ol ZH2} 13.5%, 212%%
i Al Aol whE AFT Aol = Table 49 2k F5 1 ol F27 AolE Ht(p<0.05). dodhks AAF 92
B A R WE AET F g 54 R 9y 22 w3 AEgvl ok 13 o4l A% faeFe
AgE W AR TN F 1-23]9 F 3~43]9] HEo] JAHE AF Aawrt #3, 3] Asre St
W HA A TR =9k, W HIA A A F 03]9] v & (p<0.05). B¢ oz xAle ASste= AE f3e Ze
o] 20.1%E W AH T 9.2%H Tt ol folgh Aol B 2 wF: WIES S 03], 1~23], 3~103], 113] o] 7
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Table 4. Eating habits according to Mukbang viewing status
Long-form Frequency of exposure to short-form
Total .M}lkbang Mukbang contents (times/day)
Variables Categories (n=454) viewing status P P
Yes No 0 1~2 3~10 >11
(n=305) (n=149) (0=66) (n=207) (n=148) (n=33)
| time/day 6( 1.3)Y  3( 1.0) 3( 2.0) 20300 2(1.0) 2(14) 0(0.0)
2 times/day 272(59.9) 190(62.3) 82(55.0) 38(57.6) 115(55.6) 98(66.2) 21(63.6)
Meal frequency 0.436 0.279
3 times/day 167(36.8)  106(34.8) 61(40.9) 24(36.4) 86(41.5) 47(31.8) 10(30.3)
>4 times/day 9(2.0)  6(20) 3(20) 2(30) 419 1(07) 2(6.1)
Regular 191(42.1) 121(39.7) 70(47.0) 32(48.5) 90(43.5) 58(39.2) 11(33.3)
Meal regularity Trregular 85(18.7)  65(21.3) 20(13.4) 0.100 10(152) 35(16.9) 33(223) 7(212) 0.669
Regular or irregular  178(39.2) 119(39.0) 59(39.6) 24(36.4) 82(39.6) 57(38.5) 15(45.5)
0 time/week 58(12.8)  28( 9.2) 30(20.1) 14(21.2)  28(13.5) 14( 9.5) 2( 6.1)
1~2 times/week  251(55.3) 173(56.7) 78(52.3) 36(54.5) 118(57.0) 81(54.7) 16(48.5)
izlizzzl gfo(‘)’i 3~4 timesiweek  113(24.9)  87(28.5) 26(17.4) 0.001”  7(10.6) 50(242) 45(30.4) 11(33.3) 0.039"
5~7 times/week 21( 46)  10( 3.3) 11( 7.4) 6( 9.1)  7(34) 5(34) 3(9.0)
>8 times/week 1( 24)  7(23) 4(27) 3(45) 419 3(20) 1(3.0)
Korean food 274(60.4) 187(61.3) 87(58.4) 32(48.5) 144(69.6) 83(56.1) 15(45.5)
Western food 44( 9.7)  26( 8.5) 18(12.1) 9(13.6) 17( 8.2) 14( 9.5) 4(12.1)
Preferred Japanese food 48(10.6)  32(10.5) 16(10.7) 8(12.1) 21(10.1) 18(12.2) 1( 3.0) .
meal type Chinese food 12( 26)  10( 33) 2( 1.3) 0.709 3(45) 2100 6(41) 1(3.0) 0.012
Fast - instant food  73(16.1)  48(15.7) 25(16.8) 13(19.7)  23(11.1) 25(16.9) 12(36.4)
Various 3(07) 207 1(0.7) 1(1.5) 0 00) 2(14) 0(0.0)
Rice, noodle 395(87.0) 261(85.6) 134(89.9) 0.195 60(90.9) 178(86.0) 131(88.5) 26(78.8) 0.341
Bread 187(41.2) 125(41.0) 62(41.6) 0.899 23(34.8) 80(38.6) 62(41.9) 22(66.7) 0.015"
Rice cake 44( 9.7)  28( 9.2) 16(10.7) 0598  6( 9.1) 19( 9.2) 15(10.1) 4(12.1) 0.951
fI; f;e:;i)i Meat, fish 323(71.1)  222(72.8) 101(67.8) 0269 43(65.2) 145(70.0) 107(72.3) 28(84.8) 0.222
Vegetable 80(17.6)  53(17.4) 27(18.1) 0.845 11(16.7) 42(20.3) 24(162) 3( 9.1) 0.405
Fruit 83(18.3)  53(17.4) 30(20.1) 0475 11(16.7) 4521.7) 23(15.5) 4(12.1) 0.340
Snack 118(26.0)  73(23.9) 45(30.2) 0.153 21(31.8) 59(28.5) 31(20.9) 7(21.2) 0.241
Water 198(43.6)  125(41.0) 73(49.0) 29(43.9) 98(47.3) 61(41.2) 10(30.3)
Tea 3( 0.7) 2(0.7) 1(0.7) 0( 0.0) 0(0.00 2(14) 1(3.0
Coffee 125(27.5)  85(27.9) 40(26.8) 22(33.3) 59(28.5) 34(23.0) 10(30.3)
Vef)ztva;f; Zr“” 9(20)  6(20) 3(20) 345 3(14) 3(20) 0(0.0)
Drink type Soda & sports 0.723 0.157
boverage 94(20.7)  67(22.0) 27(18.1) 8(12.1) 37(17.9) 40(27.0) 9(27.3)
Fermented beverage 9( 2.0) 7(23) 2(13) 2(3.00 3(14) 427 0(0.0
Alcoholic beverage  13( 2.9)  11( 3.6) 2( 1.3) 2(3.0)  5(24) 3(20) 3(9.1)
Others 3007 2007 1(0.7) 0( 0.0) 2( 1.0) 1(0.7) 0( 0.0)
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Table 4. Eating habits according to Mukbang viewing status
Long-form Frequency of exposure to short-form
Mukbang .
' ) Total viewing status ) Mukbang contents (times/day) »
Variables Categories (n=454) p
Yes No 0 1~2 3~10 >11
(n=305) (n=149) (n=66) (n=207) (n=148) (n=33)
Rarely 139(30.6)  85(27.9) 54(36.2) 30(45.5) 69(33.3) 34(23.0) 6(18.2)
Sugar-reduced Sometimes 170(37.4)  124(40.7) 46(30.9) 0,109 20(30.3) 74(35.7) 67(45.3) 9(27.3) 0.003"
drink Frequently 114(25.1)  73(23.9) 41(27.5) 14(21.2) 53(25.6) 35(23.6) 12(36.4)
Everyday 31( 6.8)  23(7.5) 8(5.4) 2(3.0) 11( 53) 12( 8.1) 6(18.2)
Alone 151(33.3)  106(34.8) 45(30.2) 18(27.3) 70(33.8) 51(34.5) 12(36.4)
Eat:tlfervsmh Family 174(38.3)  130(42.6) 44(29.5) 0.000™" 15(22.7) 84(40.6) 64(432) 11(33.3) 0.003"
Friends - colleagues  129(28.4)  69(22.6) 60(40.3) 33(50.0) 53(25.6) 33(22.3) 10(30.3)
D n(%).
2 X% test © p<0.05, * p<0.01, ™ p<0.001.
o] w7 ANEert 217t 34.8%, 38.6%, 41.9%, 66.7%= L} Mg Egkon, Rz wFo] gle A AT - 559 A
Bh =2 RES 7t mhel E90TH(p<0.05). ¥ AdEt & HE HlEo] 50.0%2 23k, sHF 1~23], 3~103]<] B¢
FAF NEE Fdx wF e 5 113 o] A 7h53 ?‘é 7 M v &0 Jrﬁ 40.6%, 43.2%% o} fro] gk
G 2 v AY D eRilvha S HlEo] 22t 36.4%,  AkolE EATHp<0.01).
18.2%% =3kaL, 3HF 03], 1~23]%1 45 79| vhAA] @+
E}L SHE vl o] 77} 45.5%, 33.3%E ol Fol g Aol 4. HY AlHol| wE HAZHEY
HAHp<0.01). B} 24} FHE o= Fdl2 w5 ke ek Aol wh2 AL E 43 A= Table 59F 2
—r7P 7 113] o] 39l A% &4} AAbshe vl &0l 36.4%= T T HW TG AR frel wE AAEE S48 F Al

Table 5. Health behaviors according to Mukbang viewing status

Long-form Mukbang

Frequency of exposure to short-form

Total viewing status Mukbang contents (times/day)
Variables Categories B p4) X
(n=454) Yes No 0 1~2 3~10 >11
(0=305) (n=149) (n=66) (n=207) (n=148)  (n=33)
Never 109(24.0))  73(23.9) 36(24.2) 18(27.3) 48(23.2) 33(22.3) 10(30.3)
1~2 times/week  173(38.1)  120(39.3) 53(35.6) 23(34.8) 82(39.6) 54(36.5) 14(42.4)
Exercise 0.842 0.732
3~4 times/week  126(27.8)  83(27.2) 43(28.9) 20(30.3)  52(25.1) 48(324)  6(18.2)
Everyday 46(10.1)  29( 9.5) 17(11.4) 5(7.6) 25(12.1) 13( 8.8)  3( 9.1)
Done before 179(39.4)  129(42.3)  50(33.6) 18(27.3)  84(40.6) 67(453) 10(30.3)
XZ‘SSI Doing 178(39.2)  122(40.0) 56(37.6) 0.019" 24(36.4) 76(36.7) 61(41.2) 17(51.5) 0.006™
Not doing 97(21.4)  54(17.7) 43(28.9) 24(36.4) 47(22.7) 20(13.5)  6(18.2)
Subjective health recognition? — 2.9+0.9Y  2.8+0.8 3.0£0.9 0.014" 3.1+1.0 29409 29+08 2.7+0.9 0.175

D n(%).
9 5-Point scale was used from 1 (very poor) to 5 (very good).
» MeanzS.D.

9 x? test or independent #-test

* p<0.05, ** p<0.01.
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Table 6. Association of long-form Mukbang viewing with eating habits and health behaviors

Independent variable Subordination variable OR 95% CI P

Delivery food and eating out

0 time/week (Reference)

1~2 times/week 1.89 1.01~3.51 0.046
>3 times/week 2.17 1.10~4.27 0.025
Eating with others

Friends and colleagues (Reference)

Family 1.69 0.93~3.04 0.082
Alone 1.88 1.08~3.28 0.026

Long-form Mukbang viewing

Subjective health recognition

Bad (Reference)

Normal 1.26 0.78~2.02 0.345
Good 0.72 0.41~1.26 0.254
Weight control

Not doing (Reference)

Done before 1.82 1.06~3.11 0.029"
Doing 1.63 0.96~2.76 0.071

" p<0.05, Adjusted for age, occupation and number of household members.



35(6): 597 ~610 (2025) Fe Al =i AlHol w2 253 2 A7 e 605

Table 7. Association of frequency of exposure to short-form Mukbang contents with eating habits and health behaviors

Subordination variable Independent variable (times/day) OR 95% CI p
Delivery food and eating out Frequency of exposure to short-form
(reference=0 time/week) Mukbang contents (reference=0)
1~2 1.47 0.69~3.11 0.319
1~2 times/week 3~10 1.93 0.82~4.52 0.130
>11 2.76 0.55~13.69 0.215
1~2 1.62 0.69~3.84 0.270
>3 times/week 3~10 2.66 1.03~6.85 0.043"
=11 5.51 1.05~28.88 0.043

Meal type (reference=Korean food)

1~2 0.47 0.19~1.17 0.105
Western food 3~10 0.72 0.28~1.85 0.490
>11 1.09 0.28~4.17 0.900
1~2 0.64 0.26~1.58 0.333
Japanese food 3~10 0.99 0.39~2.54 0.985
>11 0.30 0.03~2.60 0.272
1~2 0.15 0.02~0.95 0.044"
Chinese food 3~10 0.79 0.18~3.46 0.759
>11 0.73 0.07~7.68 0.792
1~2 0.38 0.17~0.84 0.016"
Fast - Instant food 3~10 0.71 0.32~1.57 0.398
>11 1.90 0.70~5.18 0.209
Food type (reference=Bread non preference)
1~2 1.05 0.58~1.89 0.869
Bread 3~10 1.15 0.62~2.14 0.648
>11 335 1.37~821 0.008"
Sugar-reduced drink (reference=Rarely)
1~2 1.81 0.93~3.53 0.081
Sometimes 3~10 3.50 1.70~7.20 0.001"
>11 2.68 0.81~8.85 0.105
1~2 1.97 0.94~4.17 0.074
Frequently 3~10 2.86 1.26~6.49 0.012"
>11 5.63 1.70~18.61 0.005"
1~2 3.22 0.66~15.69 0.148
Everyday 3~10 8.20 1.65~40.81 0.010"

>11 23.76 3.66~154.25 0.001"
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Table 7. Continued

HOFA o} EHEELERE

Subordination variable Independent variable (times/day) OR 95% CI )4
Delivery food and eating out Frequency of exposure to short-form
(reference=0 time/week) Mukbang contents (reference=0)
Eating with others (reference=friends and colleagues)
1~2 2.20 1.11~4.37 0.025"
Family 3~10 2.44 1.17~5.10 0.017"
>11 1.90 0.68~5.36 0.224
1~2 3.03 1.48~6.24 0.003"
Alone 3~10 345 1.61~7.40 0.001"
>11 1.97 0.66~5.81 0.222
Weight control (reference=not doing)
1~2 2.26 1.11~4.62 0.025"
Done before 3~10 4.16 1.87~9.23 0.000™"
>11 2.08 0.63~6.83 0.227
1~2 1.62 0.82~3.19 0.162
Doing 3~10 3.06 1.42~6.60 0.004"
>11 2.84 0.95~8.50 0.061

* p<0.05, * p<0.01, " p<0.001, Adjusted for sex.

S Eotom, £ wu Zul= & WEST) 85 3~10
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