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ABSTRACT

Food refers to everything that people eat and drink. Moreover it is a means to maintain life and can become a driving
force for a healthy and happy life. Food can satisfy personal physiological functions, and sometimes it can be a social tool.
Eating food is not just perceived as an instinctive desire, but also recognized to have cultural dimensions which stem from
sharing meals and forming social relationships. However, there is still a lack of research on the meaning and pursuit value
of food compared to its importance. Therefore, this study deduced the meaning of individual thought precesses about food
and its pursuit through eating using a qualitative research method, called the Zaltman metaphor elicitation technique (ZMET).
For this purpose, a total of 14 participants were interviewed using ZMET through the snowball sampling method, and data
were collected and analyzed. Also, the interview procedure was conducted in eight stages based on previous studies, including
a preliminary survey to increase the participation and understanding of the participants before the interview. As a result, six
key values were finally identified as comfort, comfortable, communication tools, habits, healing, and health, and through these,
a consensus map was developed. The significance and implications of this study are as follows: first, it investigated the
meaning of eating which has been insufficiently researched in Korea. This study, derived the meaning and function of food
through individual pursuit values, and studied inputs through nonverbal communication to overcome the limitations of
linguistic communication. Also, this study is meaningful because it presented a utilization plan for comfort food, emotional
marketing and communication marketing in the food service industry using the function of food. Finally, it presented academic
implications that could act as a skeleton framework providing basic data that would be useful in detailed studies on the

meaning of eating.

Key words: food, eating food, meaning, inner pursuit value, ZMET

M B

=214 2] (eating food) 17to] Aolrk= d) S FA
stal, volrk 778l P Egt 4ke] feEo] = o
o12]EtiHyun EJ 5 2014). w2bd 2)&53-e &S Aolypd

A A7 S IAlE 8% 2 F SR A 9l

o} X = ¢ F QA thMottus R 5 2011). Brillant-Savarin
o] «“Fzlo] ol RAEL HEAE LW FAlo] ofd A}
HeA G Ttk e BAE o4 aF Aol el
=217 Hojd 4 gle dAIE A5 2 WAE 2
U= AS & 4 A Peters GR & Rappoport L(1998)& =
2o A oz Aks] A el MdE A8 vk A

*Corresponding author : Lana Chung, Tel: +82-2-961-2242, Fax:
+82-2-964-2537, E-mail: dearlana@khu.ac.kr

L= o

U]L " 1

Bl

Foll A &5 thLocher JL

(Kim WJ 2014).
SR e MaE s, A 5

| QAL 7ol $4 g 1) o] 2

A

A o o
SRR 3

|

sy
i

‘I_

011).

=&

1= Yo
7]

O
ﬂllo nop

(

Al o
&l

]

o

N
—_
—_

]

e

B

S]] AlA 8Tt ol gl
H|(Christensen L 1996), &

= R
5EO A
o A=

7] 918k B4 o7 el %] 7] % K Tomiyama

3l

B4

e, -

g


https://crossmark.crossref.org/dialog/?doi=10.17495/easdl.2021.4.31.2.103&domain=http://easdl.org/&uri_scheme=http:&cm_version=v1.5

104 B

g2l0] HAo] L M, A net ¢4E 2
the B3e] UTHRA BAsh S4e] BAE B
)THLee EY & Cho MS 2008). Lupton D(1996)°ﬂ
A5 o] Bt AAE HoAFe M
A ZF shEA AFEen, o SAALe
W 59] 2}17] 9] Z(self-comforting) & 717+
A sk WHel 2 4 YthMacht M &

o) 1o 0 o 1%
N e rfr
R
NY

o

UL Il ok
o)

[
<

>,

lo
12
rr
0%
o
il
aV)
e
ol

f

A &R 912
d, 2314 Aoz 9437 = tKim HH
& Back SG 2016). 3t o2 F

1= st oleleh o2 Ume ERlAA 1
ET00 AL 13t AL o]t & 4 TKKim HI
2015). 5= Bernstein IL(1991) F3 2 27] Q143 9| 28-S
7] $f8l 2ol FAsI® ghohar shsl e, o] A7 32
S A A Vs R AMEE TR S, RIS A WSt
£ flall ARREZIE Gtk o]Qfol = QIZhE Sl sl Zt
e} ofmj e} 7RA| & FshHA AdFH e sAIvt 52 A
7t XA o2 BAZE ke Aol diste] B2 AlgEe] <
28kal YAIRE, ofof] thek AFte] Axbe #a 2l T4
gthLee SH 2020).

olo] we}t & A= S22 digh ZiQle] ofmjek
ANE S 7HXE onAE B8 vdod AFryA oA
W<l ZMET(Zaltman Metaphor Elicitation Technique)< Z-&
slo] AA AFE Yt ZMETol & Fojadoz g
A= Al nRIEE I8 F 22 B0 A1 A4 o]
H|A S &-gstod JH1e] WAl ABzte] el ZWA olsfist
= WHoltHZaltman G 1996). I 7919 71 A4
o /ngl—‘% _4*101] ZA sk, o] S-F(metaphor)e] ©]7]
UTHAL ATt ol 2] gk ZMETS nHAH
+%Lif\1 B loUr ket Aol AHEE7 = ST
Aol A Ui BIA] daiA]= i glola, w
Al 1 ofnlef] el 2 Al Aztehe AbEE A @tk e
Al olel tiste] A7+E FEE o oy ARFUAclHeR
= A7 gk Adsh uhebA AiQle] 2144 ol
gk oJu] e} 7EA| & Bldo] A AFUAlAE B8l o A& A
A AFstaAt ZMETS A9tk ZMETS &-83te &
2, Q)23 B APAFE A EH 719 o]& 1A
T 7H] B4 (Bae IW %5 2009), 719, A} &9 5
NAE v H(Klm YA & Ko JY 2015) 5°] =)
T 3 HaER F3E A7 AR e gk A
Z Soft Laddermglf]— ZMETS &3tsle] sy = stk
(Kim YA & Ko JY 2017). ZMETS @83 AgA7E] 4
e Ball Iy HEA ¢} dolq AFUA S S 2

o
2482

g2t %O}'/‘] o]’ Ekﬂ:_(jﬁ—:— =N

= & 2= (o]
== 5 s

o
o

ot

shuct o Z y ol
SH
I HE A ZAel

RS GCES S

=221 ofn] e} A-std A=
Chinea C 5(2020)°] 2]l w2 3219 ouo] tia] MFLQ
(Meaning in Food Life Questionnaire)? =5 &-83lc] A+
Z 2383}9] 31, Renner B 5(2012)°] 2-4]& A& 01179]— 5
719 W3l TEMS(The Eating Motivation Survey)E &85}
A= APttt I Jackson B 5(2003)0] 2444 )
3 2712 e A RS 283 AA AFE B3 A5k
th slelld = 524 A dig ATe ‘ﬂ‘ﬂlo},\x# , 52
off i3t oJulE HEE F=(comfort food)E &84l Kim JY
& Lee SH(2013)7} ZUloll A A o7} njnjgld HAFE F&
o thate] ulE o5ttt & AFolA H&stazt sh=
ZMETS Z-83led A& Yang CL 5(2014)2 o] Alo} 5
Q1o Aatel Aatel] gk QlAjolgte= FAl® B o] Ao}
od AFste =S ez A4 ek F771
£ A7tk olE % FE v Este] 24349 Bl
olfrofl gk A= 9] o] ot ARt oF =
=22 ol digh ZiQlo]l ABzdshe ofmleh FF7Ex|l thek
A= 2 FLAd HlE) mElsith. 58] IujdlA= o9
Hdste] A7 ZPER] ot v L wH| g A olt}. wlet
A EATE B EEE A% vt e R SAAA ) #E
H 71& A3 xpEA 2 A AAALS Eslo] &2lT)
HAH A e AEARRA AN, S8
o] viAY &gty AXE Fro FoAS B3l T4
AAVEE ARSI g

=

AT

1. AEA|
H AFE 2244 3l e
918l ZMET 712

Are YR 29D NE
°1W *}EH [ iis 7;; =

19} T:IL7}‘5<]E 4817

E ;qsg ].0:11;]. 2124
T ’3}‘34 o AEALE] Fof
A4 AFE Sl s @
1%‘& AA S-S ot
° 9M(Lee NI 2015)
=24 o digk ofml e} 7R 7H°1U}E‘r ujj-§- Zola
Zgolaitt. T, Ui GAA| geiA= P =A, 1 4 vE
AZZF AA BZsh] olg ok whebs FGIVE B8R &
9] Ao AFYAClA WHEY on|AE &8 H|do]
A AfFUA A o] Attty Atttk 24 AT
A ATFEA B4 ARE =Es] i 3
2o} ApA Zhod of At ti gk ofs 7t FOlETE F QA
ot meba 4t A7IS fJdl ZMET IEF-E A8



31(2): 103 ~113 (2021)

ol

k7] A AFAFHZAAE D85t ARt 2GS )
F 5 228 AAdeh, g2 o digk on|E Az
AlZEe 7HAA stk 1 & AR AlFe on| A S
=244 thgh A}4le] A7 F k= o|v|AE 5~
FEoI o, o] &8sl JIHFE MYk o
2 AFA7E AAH A2l 2™, Google™} Naver image
Zg-g3fo] ofg] FAlol gt 250702] o|n|A|E A sho]

N
)
re

-

o

S~

r

© AT 2y APt AR Azt
=2 % % (purposeful sampling) WS o] &3}
T-o 5474 AFstaAt e FAG A3l di
3, 729 tigh E oj=dom duE

4 & o
so, e M
Stag
% il #§ F{F
&
;1

1m
ok

ZMETE 10~201 2] Ao Foxias Z823 2
=3 &= ke AR o] dthMacfarland T 2001).
Aol thall AT} #& FARE A5t o] ©
=5 A5 A gg AdE Bel A2 vk
17] wlEo]thKim CY & Lee TS 2007). uj2bd 2
Al gk olsli7h #a1, 2 efnjE & 4L glo]
A AF ke AFES 24 e R A s}oﬂ
FE 2020 119 647H 119 2042 F
H, AFEA Bl 2HRE =E57] 98 vt
AR 8l =gsidth dFE g T2
Tt on, Hx A7 Attt Ads
2 A AS =

L e K
i

(EUR Ty S U
N

N
-

)

{0

O

=2
X

3

b
e

l

1

0%
e
2 I
(o

=5
ro riw

ttlo mlo

o N o gt Z &mﬂ%o}'mﬂ_ﬁoﬂﬂr
X
\S]
o,
o
3
I
r
o,
ol
ol
e
™
og\é
rot
ol
Zz
g -
o
S
al
N
o,
E
o

op
ngA
=51
e
tlo
wl
N
12
(o
HU
o
Q‘L
3
i)
i
E
i,
)
0
%
S

8% (43, ©15), 30t] 6™ @.2 °14)°i Wé l°iv}(Tab1e
20t ¢} 30t & MZAIH 2 A3 &%-8 71 &dslA 4
SNSE &8¢t gl it #ilo] Bol 52l o
=7 =0 meba] 52432 otk ofm] e}

3t = Aol ddate] 20t} 30tH

of
R

o
H

o
:Oé
Jg

it
of Kl
i )
&Ln
m
ek
% N
™
2
\J

Bl
e
2
o
ofy
ol
2
2
o,
o
39
)

29A17F A=A
%6}1 Aol gk
oj7e] ofs
et 7 AAE ZMET IEHE Foiabge] AEs ofv]
Ag 283 1:1 AEFES 40~60% Ft FPsHAch
A AERF AN e A7l ek Fojate]
AY7HE mEFI] el S4E A AR T, 9 8%

2 J158E AFRAZAAE APAES ST A 7]

ZMETS 283 4449 oJvjsh yaz

7M1 2 105

oo Aoy} 47 Weelr] a5 Aolat sereleda, o
21e] ATt thalk olaf 9t F=E =ol7] fa NPT
AEAFHAZARE TUA7) GFzAle] 2343 2AK (24
AZE B Fa 2 Wyt el AEHHZRAL
Ao] T ol A, AYor TR, 1 Ao 7k1}

o2l &S 7]dst9th FAAz}r} g BE o 7= M3
A7 Fastel YA /1R o, AL AAEL %
e, S48 AR & 7950
TSI FeAatke AEAE B2 vy G ok T
HFRHAZAA S FE3te] Fodzp £elo] At RS

JebA S4 Aol e olvl st F75

i
43 719 L AE
Azete A4S 7HATh 1 e Tl gl 2l 3
& oW 4P AHm, olF B FAS FTekeA
E o ojnl7} 9 Ws Atk olel @ Mo el
7t RS S AAE % ) 55T F Une
o, o] F% ZMET B RN F573 ARE =Z317] 9
Table 1. Profile of participants
P Gender Age Occupation Diet Reason Portion size
1 M 27  Freelancer Health Similar
promotion
2 W 31 Office job N
3 M 27 Master’s N
student
4 M 29  Bartender N
5w 25 Master’s N
student
6 W 33 Office job Y  eight o ilar
control
7 M 30 Master’s v Weight More
student control
8 W 33 Office job N
ight
9 W 28 Officejob y g Less
control
10 W 27  Freelancer Y Weight Similar
control
11 W 33 Office job Y  eight o ilar
control
2 M 33 Chef Y et
control
13 W 25  Salesman N Similar
Master’ ight
4 w5 asters Weig Similar
student control
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Table 2. Process of ZMET interview
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Process of ZMET interview

No.1 Storytelling Respondent describes what is in the 5~10 image.
No.2 Missed image Respondent describes the image that they were unable to choose.
No.3 Sorting task Respondent sorts the images into meaningful groups. And describes the meaning of each group.
L First, interviewer randomly selects three images. Next asks the respondent how any two images
No.4 Construct elicitation e . .
are similar, yet different from the third.
No.5 Representative image  Respondent chooses image that can best represent their thoughts and feelings.
No.6 Opposite image Respondent describes the opposite meaning of the chosen image.
No.7 Sensory image Respondent explores other senses to convey what is.
Previously discussed constructs are reviewed. And respondent creates a map to illustrate the
No.8 Mental map

connections among the constructs.
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Table 3. Wordcloud in all groups
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healing
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Table 4. Selected images by participants
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Table 5. Construct elicitation

Construct elicitation

PI O 0 ® Comfort / Fun
21315 PP 00 06 Comfort / Health
P4 O, @, ® Satisfaction / Communication tools
P5 00 06 Comfort / Satisfaction
P9 O, ®, ® Comfort / Temperance
ZWOS PI0 @, @, ® Comfort / Fear
P13 @, Q,® Communication tools / Health
P14 @, 0 ® Fear / Sense of duty
306 P77 0,00 Health / Motivation
M p2 @06, @ Habit / Communication tools
PR ® 0 6 Habit / Satisfaction
306 P6 O, @06 Communication tools / Healing
W op 0060 Comfort / Thanks
P11 O, ®, ® Satisfaction / Guilty
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