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ABSTRACT

Local food reflects the identity and image of a specific region. It is also a core element for determining tourists’ experience
of a region. The purpose of the present study was to develop a Jeju food tour package using local foods and estimate the
economic value of the suggested tour package using Contingent Valuation Method (CVM). Five food tour packages were
developed by researchers. In order to modify and measure the value of each package, an expert panel survey was conducted,
and ‘package 5° was selected as a food tour scenario for the tourist survey. A survey was conducted on 295 domestic tourists
who visited Jeju within the past 10 years in order to evaluate the economic value and feasibility of the Jeju food tour package.
A total fo 72.9% of respondents answered that they were willing to pay for the Jeju local food tour, and the willingness to
pay (WTP) range was between W45,000 and W105,000. The primary factors correlated with WTP was food expenses, followed
by leisure experience expenses, interest in local foods, education level, visit frequency and age. The WTP of the Jeju local
food tour was calculated with the significantly affected factors using stepwise regression model. The result of the present study
reveal that tourists’ WTP increased with higher food expenses, education level, and age group. The average value of food
expenses, education level, and age were substituted into the formula derived from the regression analysis, yielding 58,385.752
KRW as the WTP. The expected economic value created by exploiting the Jeju local food tour was shown to be 700 billion
KRW per year, calculated by multiplying WTP of the food tour packages by the number of tourists. This study examined
the feasibility and plan of the food tour package to increase the economic value of Jeju local food. In the case of the culinary
tour program based on Jeju local food launching, the estimated economic effect was great. Therefore, in-depth research to

merchandise the Jeju local food tour program is needed.

Key words: Culinary tour, local food, Jeju, contingent valuation method (CVM), willing to pay (WTP)
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Table 1. Culinary tour program
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[Package 1]

Name

Jeju traditional market tasty road

Place

Jeju Dongmun market, alley small bistro

Meal plan Price (W)

Lunch 30,000

Transportation

Walking tour

Tour time (hours)

Detailed itinerary

Unique point

2 Momguk — Kkwong-Memil-guksu — Bingtteok, Omaegitteok, Ppaeddaegi Local market food tasting
[Package 2]
Name Story of Jeju Memil and Kkwong story
Place Jeju Pyosunmyeon Memil field, Kkwong village (local restaurant with Kkwong farm)
Meal plan Price (W) Transportation
Lunch 50,000 Walking tour
Tour time Detailed itinerary Unique point
45 min myth of Jacheongbi & Memil farm tour i’;ﬁz:fer:ﬁeis%;?:que food
15 min Move
10 min Kkwong farm tour Jeju food ingredient experience
| hour Memil and Kkwong the@e meal (Kkwong course: Kkwong-mandu - Kkwong shabu Jeju Tocal food tasting
shabu - Kkwong- memil guksu )
[Package 3]
Name Haenyeo’s Table (women diver’s table)
Place Haenyeo museum, Gim-nyeong coast, Gim-nyeong Haenyeo’s village, Dongbok Haenyeo'’s village
Meal plan Price (W) Transportation
Lunch 50,000 Walking - car
Tour time Detailed itinerary Unique point
1 hours Haenyeo museum tour with food curator Women diver costume experience
20 min Gim-nyeong Coast Drive
40 min Gim-nyeong Haenyeo’s village tour & fresh seafood tasting (Joenbok, Seongge, Jeju’s unique food ingredient
Gaebul, Haesam etc) tasting
1 hour z;?:rr:aiiongge guksu, Hoe guksu (Goojwa-eup ‘Dongbok Haenyeo'’s village’ Jeju local foods experience
[Package 4]
Name Jeju Food Culture Experience
Place Seongeup Folk village

Meal plan Price (W)

Lunch 70,000

Transportation

Walking
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Table 1. Continued

FolAlo} AR aRh

Tour time Detailed itinerary Unique point
1 hour Seongeup folk village tour
itional vill
20 min Gosorsul, Omaegisul demonstration & tasting Seongeup traditional village
experience
40 min Bingtteok making & tasting
Appetizer Kongjuk, Bingtteok
- Bori-bab, Chajo-bab
- Melguk or Bomalguk or Gakjaegiguk
1 hour Main - Vegetable Wrap : Yangha, Bean leaves, Chinese cabbage leaf + Jeju local food table”
Mel-jeot or Jari-jeot
- Manongji or Yangha jang-ajji
Dessert  Omegitteok, Kongyeok or Gaeyeok
[Package 5]
Name Jeju Balhyo (fermented) food experience
Place Halla mountain Chung-jung chon (Green bean experience farm)
Meal plan Price (W) Transportation
Lunch 70,000 Walking
Tour time (hour) Detailed itinerary Unique point
1 How to make deon-jang with green bean (Demonstration)
Jeju fermented food experience
1 Sang-ae-tteok cooking (Demonstration & Practice)
- Bolibab, Chajobab
- Naeng-i Doenjang Guk or Hobakip Doenjang Guk
- Han-ghi Mulhoe or Jari Mulhoe (Cold raw damselfish soup)
Main - Dombe with Doenjang marinate .
1 - Ging-i bumbulk Jeju local fermented foods table
- Vegetable wrap : Yangha, Bean leaves, Chinese cabbage leaf +
green bean paste sauce
Dessert  Sang-ae-tteok, balhyo omijacha

" Menu changes seasonally.
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Table 2. Expert panel survey result I (MeantS.D.)
Item” Package 1 Package 2 Package 3 Package 4 Package 5
Affordable price Tourist stance 3.67+1.00 3.56+0.88 3.66+1.00 3.00£1.23 3.67+0.87
Tour program Theme relevance 3.67+1.00 3.78+0.88 3.88+1.27 3.67+1.00 3.89+0.93
structure Appropriate place & food 3.89+1.17 4.1140.60 3.56+1.13 3.33£1.12 4.00+0.50
Package competitiveness 3.44+1.01 3.56+0.73 3.78+0.83 3.56+1.13 3.67+0.71
Marketability
Tourist attractiveness 3.78+0.83 3.67+0.71 3.80+0.93 3.22£1.30 3.78+0.67
Total 3.69+0.97 3.73+0.75 3.75+1.00 3.36+1.13 3.80+0.73

* descriptor: 1 Not competitive at all~5 Very competitive.

Table 3. Expert survey result II (opinion-strength, weakness and countermeasure)

Package Item Opinion results
Strenath - While sightseeing, tourists can experience the various ingredients and foods of Jeju that cannot be found
g on lands.
Package 1 - Fresh seafood of Jeju should be added to tasting menus.
Weakness and - Tourists can always visit markets on their own. Guides need specialization.
countermeasure - Competitiveness would increase if means to purchase seasonal and special ingredients after the tour were
added.
- Scarcity of the theme of buckwheat and pheasant is high in that it offers a unique experience of sight,
Strength knowledge and food altogether at a buckwheat field and a pheasant farm, which are both rare in urban
areas.
Package 2
- Seasonality must be taken into consideration regarding the buckwheat field tour.
Weakness and : e .
countermeasure Pheasant is an unfamiliar ingredient; more pheasant menus should be added.
u u .
- More experiences related to buckwheat and buckwheat fields should be added.
Strenoth - Haenyeos are valuable regarding their scarcity and conservativeness. Tasting food collected by Haenyeos
g is a the strength.
- The Haenyeo museum experience and the Haenyeo village tour lacks differentiation.
Package 3 - More field-focused experiences should be added, such as visiting Haenyeos' homes and seafood collecting
Weakness and . . . . . . s
sites or hearing stories from Haenyeos themselves instead of experiences carried out in limited areas as
countermeasure
museums.
- The beach drive would be better by car than by bus.
- As a program that hosts experiences, tasting, and more in a traditional village, theme relevance is high.
Strenoth - Experiencing and tasting specialized local foods of Jeju that is hard to find in other restaurants is a
g strength.
Package 4 - Using seasonal ingredients in tasting menus is a strength.
Weakness and - More meat and seafood menus should be added, since the current tasting menus are vegetable-oriented.
countermeasure - Accurate explanations about restaurant and menu selections are needed.
- Corresponds to current healthy, fermented food trends by grafting Korea's fermentation and Jeju region's
Strength characteristics together.
- Tourists will trust more while personally seeing Doenjang being made and experiencing it.
Package 5

Weakness and
countermeasure

- Jeju's specialty must be emphasized more, for Jang experiences are also provided in different regions.

- More ingredient-related activities such as field visiting or picking beans should be added.

- Time should be added, for the various experiences such as demonstration, tasting and practice might need
more time.
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Table 4. Demographic characteristics of respondents

(N=295)
Variables N %
Male 165 55.9
Gender
Female 130 44.1
Living Seoul 198 67.1
place Suburban 97 329
20’s 81 27.5
30°s 114 38.6
Age
40’s 72 244
50’s or more 28 9.5
Marital Slngle 134 454
status Married 161 54.6
High school graduated 15 5.1
. 2-year college 80 27.1
Education o
4-year university 165 559
Graduate school 35 11.9
Student 20 6.8
Housewife 30 10.2
Self-employed 16 54
Job Administration 96 325
Hospitality or service 64 21.7
Professional 34 11.5
Technician 35 11.9
<100 20 6.8
Household <200 71 24.1
income <300 114 38.6
(W 10,000/ <400 38 12.9
month) <500 35 119
>500 17 5.8
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Table 5. Characteristics of Jeju tour (N=295)
Variables N %
1 154 52.2
2 57 19.3
Visiting times 3 41 13.9
4 8 2.7
5 or more 35 11.9
Family
) 146 49.5
Friend
) 85 28.8
) Person in
Companion . . 34 11.5
relationship
14 4.7
by onself
16 54
Other(co-worker)
One night 19 6.4
Length of Two nights 124 42.0
stay Three nights 109 36.9
Four nights or more 43 14.6
<10,000 19 6.4
<30,000 94 31.9
Food <50,000 59 20.0
expenses <70,000 18 6.1
(per meal) <100,000 25 8.5
(W) - i
>100,000 80 27.1
MeantS.D. 60,067.79(£32,356.36)
<10,000 20 6.8
<30,000 69 234
Leisure <50,000 62 21.0
expenses <70,000 36 122
(per experience) 100000 34 "
(W) - ’
>100,000 74 25.1
Mean+S.D. 63,355.93(+31,481.42)
<10,000 won 6 2.0
<30,000 won 30 10.2
Lodging <50,000 won 53 18.0
CXpenses <70,000 won 53 18.0
per a day <100,000 73 24.7
(W) <100, won .
>100,000 80 27.1
MeanzS.D. 76,677.96(:27,064.07)
et= Zo] wig Fasitta & 5 ok
AT BFAA 22lo] AR ek HFE B A 41

~60% 1038(34.9%), 61~80% 76 (25.8%), 21~40% 707
(23.7%), 81~100% 237(7.8%), 0~20% 23%8(7.8%) & A}
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Table 6. Jeju food tour demand (N=295)
Variables N %
) Low 62 21.0
Teju local —  erage 138 468
food interest
High 956 323
<20 23 7.8
Important 49 70 237
rate of
< 1 4.
food during 60 03 349
Jeju tour (%) <80 76 25.8
~100 23 7.8
- Trying new foods that we can 236 611
not eat everyday
Culinary tour . Own cooking and eating 31 8.0
concept that ) )
yowd like to - Watching the cooking 0 2o
participate demonstration & tasting
- Purchasing foods & food 37 96

reated products

Sk sobAloh gk

7S AN A AAE A BBFE tid A 2
ARE ok 293 S9AE 215 o2 AA-eHAe] 72.9
%E Ao, HA AEoJAad - 45,0009, A
EJAFE S 105,000 011, A=A e SHARE] A
EoJALF S 58,534.889 0.2 A =] A THTable 7). Al
oA} ' AF, L ool tisiA My dEeR &
o Az}, Hae] A HE F gl 225 A Age B
3 HolE 5 gl Flo] wig Aoy, V5 A AP =
I 20o] on] e Ado] € Rolghe SHe] Btk v,

AR G A9, T ol frmt SRS Bl ¢l

p
.
p
.

t g9 £40) YA, A4 ARL S wRL B
Aol glo) A ARl sl FAR 7PN BN 5
gtk gl 99

ARE, FESH IAE, BEIS AF7I3t] o
A ARG A S A][EH] 8] 037622 7
=& ABIAE Bon, Holo] FESAAE F Hx
ZH[8 (0.306), FESA A4 E(0.272), T (0.262), Wi
45(0.252), 947 (0.240) =22 JERSTE E 11719 WS
67le] M7t FAAAT e Aoz YERTE wEbA
Aol TEHF SYHT 1
(He] FHAAE U= Ao E vERg o™, 0.01 ol A
o3¢t o2 YEGTHTable 8).
FBRBAEN S vpgo g fol3k PRl 544
Y], FESAWAE, 3, A 9 dA A&y, SR
TR0 A HFLE A B AT A (WTP)
gk 31922 AAlsisl e, sl e R = 7P Fagh
THE dgety], dAERE SAHCR folstA] &
AASH=E HHQ DA Fd W (stepwise method)s Al
Aok AR T A ok 3|9 A A
A g dushe £4E R 194 0.227,
297 0.284, 394 02842 YElGoH, folgES 1T
0.010, 24 0.015, 394 0.0152 RF EAF 2 F23k
Aoz YveElgth E3F gHl-gkZ&(Durbin-Watson) Al 5+
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Table 7. Willingness to pay (WTP)

* Multiple response.

Factor Item (W) Frequency (persons) %
No Price 80 27.1
45,000 125 42.4
Yes 70,000 68 23.1
105,000 22 7.5
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2 gt mde] AueS Yehlle dAE RS A
HEW 3T B3] RPo] 0284 71 ol 3THAIE A
slon, FEhe 59878 BAZ R f23F Aoz Jehyt
hp<0.05). ©]& vlEoZ & Aor HFHoz Ay
SHRAS e FAA = SRS, g, A8 kel
2.00 o]} o2 F93k A o7 e OH(p<0.05), FXF= 0.1
o]/}, VIF 15 o]at& thsgddo] EAleHA] e 3o = &
A1 =] AT Table 8).

9 By e SARAEEL ST E A ERLE
7EX7F <F 0.1049, Bt o] moldFE oF 2 A
EolAFE <F 3149 Tkl A vttt &9 3
A B r]ol] 2R =19 gl 60,067.79, €] 3
TREQ1 15.49, A=l H#kQl 31.595 tlUdt 2>
o] JHQIT Al EojAbm & 58,385.7529 2

lo
_E

Willingness to Pay (WTP)

10,094.472 + 0.104 x food cost + 2,074.086 x level

of education + 313.917 xage

= 10,094.472 + 0.104 x 60,067.79 + 2,074.086 x 15.49
+ 313.917x31.59

= 58,385.752
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Table 8. Affected factors to WTP

27}, 20108 71Eo 2 P& u] AFA] 5,716,864, A7
FA] 11,203,6457, $H] 12,362,550 2.2 A = 21 tHKorean
Statistical Information Service 2010). W&t o] & vl O 2
AelA] AbEd 52 dEY] AR T Y TS
o Ay, AFFESA S &85 S2IBFE] A

7HlE Azt ¢F 7,000 ez 4T 5 Stk
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o Al W EeEAe] SrkskaL WSl SoiuiA
o wgA Al e &7k solv, AFE w3
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w4 283 ST MRS Sl s Eelghs
AR W dFe] ddrksd 5 AAH 7HAE Felsksl
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dHE APE oke Aoz FAsglom, 7 dF tid
F1, A, A, BE7H, olead, 28Rk Al
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X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 Xl11
X1 1

X2 306™ 1

X3 025 450" 1

X4 3767 6597 3757 1

X5 2407 027 —.124 —.088 1

X6 262" 058 055 038 040 1

X7 .090 107 123" —.007 286" 177 1

X8 042 082 071 129" 079 011 —.018 1

X9 2727 049 031 076 145" .089 2017 298" 1

X10 252 076 -.021 047 3027 203" 187" —.026 086 1

X11 —.009 066 —.038 102 .009 -093  —.128 053 049 035 1

X1: WTP, X2: leisure experience expense, X3: accommodation expense, X4: food expense, X5: age, X6: level of education, X7: income,
X8: food importance, X9: interest in local foods, X10: number of visits, X11: length of stay.

¥ p<0.01, * p<0.05.
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Table 9. Regression analysis result
Unstandardized coefficient Multicollinearity statistics
Level Model t-value p-value
B S.D. Allowance VIF
. Constant 52,620.360 2,568.297 20.488 .000
Food expense .097 .037 2.613 010" 1.000 1.000
Constant 210,909.279 12,801.140 1.712 .008
2 Food expense .098 .037 2.665 008" 1.000 1.000
Education 1,975.060 806.902 2.448 015" 1.000 1.000
Constant 10,094.472 13,543.151 1.745 A57
3 Food expense .104 .036 2.866 005" 995 1.005
Education 2,074.086 789.601 2.597 010" 997 1.003
Age 313917 128.292 2.447 015" 992 1.008
Model R R Modified R* Durbin - Watson F-value P-value
1 376 231 227 6.289 010
2 440 258 249 1.708 5.991 015"
489 284 271 5.987 015"

Independent variables: food costs, interest in local foods, level of education, experiential and leisure costs, number of visits, age.

Dependent variables: Willingness to pay for food tour.
™ p<0.01, © p<0.05.
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